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Key f| m d | m gg - 409 superyachts over 30m have been sold in 2022 (not inclusive of

December®)

Compared to 2021, sales in 2022 have dropped by nearly 28%. However, in
2021 during the pandemic, the sales market experienced an
unprecedented boom. The sales numbers seen in 2021 were unstainable
and it is not altogether surprising that sales numbers have reduced in
2022.

Looking over the last decade, 2022 has still had an objectively high
numMber of sales. Sales numbers in 2022 are 44% higher than the 12-year
average and 25% higher than sales in 2020.

The monthly sales average for 2022 was 37.5. August had the least amount
of sales in 2022 (41.3% lower than the monthly average). May saw the most
sales (28% higher than the monthly average)

Interestingly, new-build yacht sales increased by 54% in 2022 compared to
2021, whereas sales of brokerage yachts decreased by 30% comparted to
2021,

Availability decreased for both used (-4.6%) and new build yachts (-40%)
compared to 2021

Sales of superyachts over 80m increased by 113% in 2022

* 2022 sales numbers in this report do not include sales completed in December
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The global Tlcct

2027

9173

Global ﬂeet size

10000

///////

7000
6000
5000
4000
3000
2000
R
0 I
F LS L LSS S F S PSS <;m<> 5» & di§§i§¢g§§ﬁ§§§§;9q§g,§§:§§»éﬁbésyq§@q§@q§3¢§©¢§qu,dg?éﬁ}

Superyacht fleet size (+24mM) 1985 -2022

*Data taken from Sup




Sales Review 2022

SUPER YACHTS

The sales Market
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How does 2022 compare?

Sales trend in 2022
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Monthly yvacht sales in recent years

Monthly sales of yachts over 30m 2018-2022
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Tne sales Market

Brokerage yachts

Sales of used yachts over 50m
(2019-2022)

*DAta taken from TIR Intellicenc
Latag taxken rrom rJo inteiigenc
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The sales Market

Brokerage yachts 2021
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The sales Market
New-Build Yachts
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-build yacht 14
since 2021
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The sales Market

New-Build Yachts Availability of new-build yachts ovcr 50
(2019-2022)
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Increase 0 |arge yacnt sales

Yacht sales over SOm Yacnhts sold by length 24+

Percentage change
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Length tccis
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Top ten sales Dy builder

Top 10 builders by sales of superyachts over 24 meters in 2022

Sales by buwilder

Top three

Broward 9

Ocean Alexander 1

Westport N

Azimut 13

Sunseeker 24

Overmarine 26
Custom 34
Benetti 36
Sanlorenzo 57

*Data taken from TIB Intelligence
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2022 trend
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Tolal sales over the last I3 years

Total superyacht sales over 24 meters 2010-2022
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Combined wealth of UH/NW s over the last 13 years

The combined wealth of ultra high net worth individuals globally 2010-2022
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A growing market

Influx of UHNW® clients entering the market

Knight Frank's 2022 wealth report forecasts a 28% increase in the number of UHNWIs (those with net as over US$30 million)
py 2026. Similarly, a recent wealth report by the Credit Suisse Research Institute has forecast a 45% inc e in the number
UHNWIs with net assets over US$50 million by 2026.

T) > Knight Frank’s 4044 av@‘\t% r“port inclu dej an attitudes survey a mej at 600 private bankers, wealth advisors
t“m ediaries anc ices. This group collectively manages over US$3.5 trillion of wealth for UHNWI clients (>US$30
ion). 83% of res ted their clients’ wealth to increase tms year.

It is clear that there is set to be an increase in the global number of UHNWIs and their co \eut\\ net worth over the next few
years. This will increase %‘“ pool of potential clients able to afford a superyacht. We wou Oect a conseguent increase in
demand and growth of the yacht market.

Younyer clients entering the market

The superyacht industry has ur ‘vjf*w btedly started to see youmg:r clients entering the market. This comes as no surprise given
estir mjt\,\ from Knight Frank that suggest as many as 21% of UHNW!Is are under the age of 40. The continued growth of
younger, self-made UHNWIs wi \ bring about new themes in Thevmht Nng sector

The Millennial generation is more tech-savvy and s of their environmental impacts. We expect the growth of this
millennial market will drive innovation and more st &tﬁmd P practices in the superyacht sector.
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The Quitloolk

High demand, low availability

Demand in 2022 for new and used superyachts has remained high. The market is still
recovering from the sales boom experienced in 2021 which is reflected in the reduced
availability seen throughout 2022. The new-build yacht market has been the most affected
and shipyards have been overrun with demand.

We expect demand for Superyachts to remain high in the coming years. The wealth and
number of UHNWIs (assets over 30m) are expected to grow, increasing the number of
individuals able to comfortably afford a superyacht. Similarly, demand for private, bespoke
travel amongst UHNWI will increase demand in the luxury travel sector. When you combine
this with remote working and the availability of more time away from home owning a
superyacht is becoming an increasingly attractive option

FEnergy Crisis

There are concerns that the European energy crisis may cause disruptions to superyacht
manufacturing, particularly at a time when shipyards are overrun with orders. It is unlikely
that the European energy supplies will recover quickly or soon. The Russia/Ukraine conflict
has led to energy shortages (natural gas, oil and diesel) which could impact superyacht
construction. Further EU bans on crude oil and other refined oil products from Russia are due
to come into effect from December 5th 2022 and February 5t 2023, respectively (UK GOV).
This may increase the cost of builds and extend the lead times of European shipyards and
further exasperate the current lack of availability.

Were this to happen there may be knock-on effects on the brokerage market, as buyers turn
to used yachts in the absence of a new-build. This could result in a shortage of both new-
build and brokerage yachts in 2023.
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1ne Qutlook

oA rencwed need for sustainability in 2022

A 2021 report from the Hot or Cool Institute confirmed that high-income countries must reduce
lifestyle carbon footprints by 93% by 2050. As an industry often frmuz d for its environmental
impact; the future of yachting is dependent on the development of new, innovative green

technologies.

The need for more sustainable practices in yachting has b@@r“ igh "7hTed in 2022. The fragility
of the global ener gy st Jpply has been revealed thanks to the Rugg a/Ukraine conflict. We expect
there to be a significant drive for alternatives to fossil fue\. In the coming years, we can expect ¢

turn towards sustainability and stricter legislation surrounding emissions. This, combined with
increasingly younger, more environmentally conscious buyers will put pressure on shipyards to

develop more sustainable technology

are already in plac
and an emission-free

Examples of the yachting industry's transition to greener operations
F@r—*d%h\' has committed to delivering emission-free yachts by 20
onstru (Uom process by 2030.

3 40% less power to hit top speeds
Green transition and the future sales market . of up to 18 knots with hybrid
[ diesel-electric propulsion system

v\/het%er greener
N — particularly
ded to manufacture
vill be in competition

The switch to emission-free technology raises several questions.

technologies can be developed soon enough to keep up with changing \e
when lead times are longer than ever. And whether the supply chains ne

gr@@m technology can withstand x\decamad implementation. Shipyard

for resources. Current models b/ the International Energy Age*cy project that the supply of
materials for eco-technologies won't increase fast en OL,g 1 to cope with the demand for electric
vehicles alone Supﬂrycd ts. S\'m\'\ar v, the poss of stricter tariffs or trade bans on more

specialize d Russian metals needed to produce g'eem technology which could cause price
increases and shortages.

Therefore, we may see a move away from buying new-builds as green technology continues to
develop. Buyers may h@:‘omu ary of purchasing a new-build if the t hrm\'my b ecomes
qu \,kb’ outdated. Used yachts may be a more attractive option to buyers ghout the gree
transition
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TIBSUPERYACHTS.COM

+44 (0) 207 183 4393 - enquiries@tjbsuperyachts.com

2411 Coda Studios, 189 Munster Road. Fulham, London, SW6 6AW, UK


Presenter Notes
Presentation Notes
FROM LEILA > 
Hyperlink https://www.tjbsuperyachts.com/ on content “TJBSUPERYACHTS.COM

http://www.tjbsuperyachts.com/
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